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Welcome Remarks

V ice -P res ident  (Opera t ions  &  
F inance)

Lynn Logan



Land Acknowledgement



Opening Remarks

Provos t  &  V i ce -P res ident  
(Academic )

Florent ine  Strze lczyk



A message f rom 
Alan Shepard

Pres ident  &  V i ce -Chance l l o r



Dr.  Jason F .
McLennan

Ch ie f  Sus ta inab i l i t y  O f f i ce r,  
Pe rk ins&Wi l l
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Reg iona l  D i rec to r  o f  Regenera t i ve  
Des ign  fo r  Canada ,  
Pe rk ins&Wi l l

Kathy Wardle



We are all agents 
of ch an ge.



Upcoming Engagement 
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Keynote Address & 
Panel Discussion

Jan 20th
3-5pm

200+ Attendees

Visioning Session
Jan 21st
12-5pm

60 Attendees

Focus Group #1
Feb 11th
9-12pm

30 Attendees

Focus Group #2
Feb 11th

1-4pm
30 Attendees

Focus Group #3
Feb 12th

1-4pm
30 Attendees

Open Forum
(VIRTUAL)
March 7th

1-4pm

Priorities Workshop
March 11th

10-3pm
60 Attendees

Draft Strategy
Spring 2025

Communication & 
Public Comment 

Fall 2025

Survey
Nov 7 – Dec 1 2024

3258 Responses
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In the 6 weeks that the 
survey was open…

Survey

are students are faculty are staffpeople took the survey

3,258 2,195 230 767
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You have a 
community that 
is mostly ready 
to participate.

Extremely likely
Somewhat likely
Neither likely or unlikely
Somewhat unlikely
Extremely unlikely

64%

Question 5
How likely are you to participate in 
sustainability related events or activities?
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Your community is not 
familiar with Western’s 
current sustainability 
and climate efforts.

Extremely familiar

Very familiar

Moderately familiar

Slightly familiar

Not at all familiar

Question 6
How familiar are you with Western’s 
sustainability and climate goals?

50%
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You have a community 
that overwhelmingly 
wants to see action.

Question 7
How important is it for Western to take action 
on climate change and sustainability?

Extremely important

Very important

Moderately important

Slightly important

Not at all important

83%
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High -level Insights

Respondents voiced a desire and 
opportunity for Western to consider how 
investment decisions could align with 
broader sustainable and ethical values 
that will be set in the new Climate and 
Sustainability Strategy. 

There is a desire to continue promoting 
a healthy campus environment and 
culture for and by the Western 
community. 

Minimizing waste  and increasing material 
reuse was identified as an area of concern. 
While it spanned various forms of waste, 
food waste and single use plastic used for 
food packaging rose to the top as a concern 
and in turn an opportunity.

Concerns were raised with campus carbon 
emissions. While Western has made 
commitments to reduce carbon emissions 
and is on track to meet 2030 targets, there 
is an opportunity to increase awareness of 
efforts to date and forecasted carbon 
emissions.

Promoting sustainable and active 
transportation was seen as an 
opportunity to reduce single -occupant 
vehicle trips to and from campus.

While respondents expressed skepticism  
that there will not be sustained action after 
the launch of the strategy, many recognized 
that a successful strategy will  require 
collective effort and leadership  from the 
entire Western community.
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Dr.  Nico le  Redvers

Assoc ia te  P ro fessor,  
Wes te rn  Research  Cha i r,  
Schu l i ch  Schoo l  o f  Med ic ine  & 
Dent i s t ry



Emi l ie  Kalaydj ian  

Pres ident  &  CEO,
Un ive rs i ty  S tudents ’  Counc i l



Heather  Hyde

Di rec to r,  Sus ta inab i l i ty



Dr.  Paul  Mensink

Di rec to r,  
Graduate  Env i ronment  and  
Sus ta inab i l i ty  P rograms,  
Cent re  fo r  Env i ronment  and  
Sus ta inab i l i ty
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